cancdies and beyond
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alr care industry review

o Air fresheners* sales
Increased 15% from 2004
2007 but declined -8%
from 2007 -09 as
consumers cut spending

e Candles sales decreased
12% from 2004-009.




Alr care forecast

Air fresheners sales will
iIncrease 10% during 2009-14

Candle sales are projected to
grow 16% from 2009-14.

Air Fresheners 2009 sales*=
$983 million

Candles 2009 sales**= $2.0
billion

*  FDMx Mintel International Group
** National Candle Association




Alr care Opportunities

Potpourri sales more than doubled
from 2004 -09 as consumers
demand for natural products
Increased.

Alir care sales are expected to
Increase again as discretionary
spending recovers toward 2014.

Candles peaked by 2005; sales will
Increase with the housing market
recovery and opportunities to
market candles in air care and
decor categories.
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shop talk-Air Care

Brand
Febreze
Glade
Air Wick
Renuzit

e Consumers purchase air
fresheners (sprays, solids,
deodorizers) primarily
through food, drug & mass.

their purchases at Wal
Mart.*

° 2009 Mintel Air Freshener survey




shop talk-candles

80% of candle sales come from norFDMx*
channels (stores, catalog, internet, direct-
sellers).

Yankee Candle Company is the largest
retailer/manufacturer producing $401
million in 2009 with 498 US stores,
wholesale customers of 19,200 and
International distribution of 3,600 stores and
distributors in 43 countries.

White Barn Candle, a division within Bath
and Body Works, is estimated to produce $5
10 million annually.

*food, drug, mass stores, excluding Wal Mart
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Florentaks

Ambery notes pmvdery notes, axid

modern floizk

Citius notes emphasizing emergyy aaid
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Classic florals- Muguet, Honeysuckle,

Natural gieens continue
Solar musks for warmth
New clean notes

Malrtite
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